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BROADCASTING, LLC, POINT BROADCASTING COMPANY AND CANYON 

MEDIA CORPORATION 
 

Bryan Broadcasting Corporation,1 Honey Creek Broadcasting, LLC,2 Point 

Broadcasting Company,3 and Canyon Media Corporation4 (“Broadcasters”) hereby file 

comments in support of the Commission’s proposal to eliminate the main studio rules that 

currently apply to broadcasters.5  As set forth in detail below, the FCC need not have a rule 

that subsidizes the commercial real estate industry in order to encourage broadcasters to 

serve their communities.  That community service is the hallmark of the local broadcaster, 

and it is what distinguishes the broadcaster from all of the other competitors now squaring 

                                                 
1 See Declaration of Ben Downs, Vice President and General Manager of Bryan Broadcasting Corporation 
(“Downs Declaration”).  Bryan Broadcasting Corporation is the licensee of several AM and FM stations in 
East and Central Texas. 
2 See Declaration of Edwin Brand, Managing Member of Honey Creek Broadcasting, LLC (“Brand 
Declaration”).  Honey Creek is the licensee of two FM stations in Iowa. 
3 See Declaration of John Hearne, President of Point Broadcasting Company (“Hearne Declaration”).  Point 
and its various subsidiaries and affiliated companies in Southern California, including Point Five LLC, operate 
over 20 AM and FM stations in California. 
4 See Declaration of M. Kent Frandsen, President of Canyon Media Corporation (“Frandsen Declaration”).  
Mr. Frandsen is the president and CEO of Canyon Media Corporation and an attributable interest holder in 
over 20 AM and FM stations in Utah, Idaho, and Wyoming. 
5 47 CFR § 73.1125 (the “Main Studio Rule”). 
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off against broadcasters in the media marketplace.  As the Commission has recognized, the 

requirement for a physical main studio is a remnant of another era in broadcasting and in 

commerce generally, when all communications took place in person.  That simply is no 

longer the norm, and the FCC rules should not reflect an old reality. 

As noted in the attached declaration of Edwin Brand of Honey Creek Broadcasting, 

local broadcasting can be equated to local interaction, which generates local interest and 

increased listenership.6  It is in a broadcaster’s best interest to serve its local community, 

because from a marketplace perspective, community engagement is what brings in the 

advertising dollars.  It is not having a physical presence that causes community service or 

fosters this interaction.  Instead, it is the very nature of local broadcasting which results in 

this connection between any successful broadcaster and its community. 

As Ben Downs of Bryan Broadcasting aptly notes:  

“[The Main Studio Rule] does not make shoddy broadcasters better; it only makes 
them a tenant.  But for a broadcaster with a desire to serve, lifting this rule 
unshackles them to use new found resources in creative ways.”7   
 
The justification for eliminating this rule cannot be stated any better than that.  

Spending money on real estate prevents it from being spent on more productive uses in a 

station’s operations. 

In short, there many reasons to support this proposal.  First, with the public 

inspection file already online for many stations and online for the remaining stations by 

March 1, 2018, the sole remaining regulatory purpose for a main studio will be gone.  Under 

the current rules, no programming need be originated at a main studio, and no meetings are 

required to be held at a main studio.  When the public file is gone, there will be nothing that, 

                                                 
6 See Brand Declaration at 2. 
7 See Downs Declaration at 2. 
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under the rules, must happen at the main studio.   

Second is the more practical reason that the mandatory studio serves no purpose in 

actually fostering a connection with the public.  Given today’s technology, most meetings 

are held by phone or electronically.   As news can be covered, particularly for radio, from 

just about anywhere using a cell phone or other IP technology, there is simply no need for a 

physical main studio.  While TV stations that produce news may still need a studio, there is 

nothing, in the rules or practically, that requires that the news be produced in any location 

dictated by the FCC’s main studio rules.  Interactions with the local community currently 

take place not by viewers or listeners walking into a main studio, but instead by electronic 

communications or by phone.  The elimination of the need for a main studio will not affect 

such communications.   

Finally, the elimination of the main studio will free up capital which could be used to 

better serve the local community.  The current requirement for a main studio, in some cases, 

actually serves a disincentive to local service.  As detailed below, in some cases, the 

establishment of a local radio station to serve a rural community may be foregone by a 

broadcaster as the continuing cost of maintaining a physical presence staffed by station 

employees outweighs any economic benefit that the station would create.  By being able to 

save the costs otherwise being spent on a mandatory physical presence in a community, the 

community may actually receive new service.   

Thus, Broadcasters enthusiastically support the Commission’s proposal to eliminate 

the Main Studio Rule.  This should not be viewed as an attempt to cut back on the 

underlying obligations that broadcasters be available to the communities they serve.  

Instead, the change is a rational reaction to the realities of the current marketplace, and to 
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manner in which business actually occurs as a result of changes in the technological and 

competitive landscape that have occurred since the rule was adopted almost 80 years ago. 

I. INTRODUCTION AND BACKGROUND  
 

The Main Studio Rule requires all AM, FM and television stations to maintain a 

main studio (1) within the station’s community of license, (2) at any location within the 

principal community contour of any AM, FM, or TV broadcast station licensed to the 

station’s community of license, or (3) within twenty-five miles from the reference 

coordinates of the center of its community of license.8  In 1988, when reviewing the main 

studio rules, the Commission stated that the primary role of the main studio is to “facilitate 

the key function of serving the needs and interests of the residents of the station's 

community of license.”9  To fulfill this function, the FCC has required that a station must 

“equip the main studio with production and transmission facilities that meet applicable 

standards, maintain continuous program transmission capability, and maintain a meaningful 

management and staff presence.”10  The Commission has interpreted this staffing 

requirement to mean that a main studio "must, at a minimum, maintain fulltime managerial 

and full-time staff personnel,"11 reasoning that a “meaningful management and staff 

presence will help expose stations to community activities, help them identify community 

                                                 
8 See 47 C.F.R. § 73.1125(a). 
9 Amendment of Sections 73.1125 and 73.1130 of the Commission's Rules, the Main Studio and Program 
Origination Rules for Radio and Television Broadcast Stations, Memorandum Opinion and Order, 3 F.C.C.R. 
5024, 5026 (1988) (“MO&O”), erratum issued, 3 FCC Rcd 5717 (1988) (correcting language in n.29). 
10 Id. 
11 See Jones Eastern of the Outer Banks, Inc., Memorandum Opinion and Order, 6 FCC Rcd 3615, 3616 
(1991) ("Jones Eastern") (noting that, "This is not to say that the same staff person and manager must be 
assigned full-time to the main studio. Rather, there must be management and staff presence on a full-time basis 
during normal business hours to be considered 'meaningful.'"), clarified, 7 FCC Rcd 6800 (1992) ("Jones 
Eastern II"). 
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needs and interests and thereby meet their community service requirements.”12  The FCC 

eliminated the requirement that a station originate any specific amount of programming 

from the main studio in 1987.13   

Today’s media and technological landscape is drastically different then it was when 

the Commission last revisited the main studio rules 30 years ago, and the policy rationale of 

maintaining a main studio, i.e., that it would serve as the primary means in which 

broadcasters could connect with the community serve, no longer rings true.  The 

maintenance of a main studio does not serve the public – in fact their main studios get very 

few (if any) visits by community members, either to see the public file or otherwise.14  

Certainly, many people communicate with broadcast stations by telephone calls.  And, 

importantly, the Internet and social media has become ubiquitous and is where listeners go 

to seek information, provide feedback, offer commentary and information, and otherwise 

engage with their local broadcasters.15   

Yet despite this massive transformation to the digital marketplace, broadcasters 

remain tethered to the brick and mortar era.  This is especially burdensome given that 

competition in the media industry is fiercer than ever, with new online streaming and on-

demand services cropping up daily to compete with broadcasters for advertising dollars.  

Eliminating the Main Studio Rule will relieve broadcasters from the financial burdens that 

                                                 
12 MO&O at 5026. 
13Amendment of Sections 73.1125 and 73.1130 of the Commission’s Rules, the Main Studio and Program 
Origination Rules for Radio and Television Broadcast Stations, Report and Order, 2 FCC Rcd 3215 (1987) 
(“Main Studio Report and Order”).  
14 See Downs Declaration and Brand Declaration. 
15 The Commission itself recently recognized this when it updated its policy implementing its equal 
employment opportunity (EEO) rules to find that Internet usage has “become sufficiently widespread” so as to 
permit broadcasters and MVPDs to use it as a sole recruitment source to meet the “wide dissemination” 
requirement in the rules.  See Petition for Rulemaking Seeking to Allow the Sole Use of Internet Sources for 
FCC EEO Requirements, Declaratory Ruling, 32 FCC Rcd 3685 (2017). 
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their online competitors do not have, even the playing field, and allow broadcasters to 

reallocate capital so that it can engage with the community in a more effective, impactful 

manner.  Accordingly, in light of the dramatic changes in technology and the marketplace, it 

is time to eliminate the Main Studio rules and bring the Commission’s rules governing 

broadcasters into the 21st century.16 

II. THE COMMISSION SHOULD ELIMINATE THE MAIN STUDIO 
REQUIREMENTS 

 
Broadcasters agree with the Commission’s tentative conclusion that the widespread 

availability of electronic communications, coupled with adoption of the online public file 

requirement, largely eliminates the need for a physical main studio.  As described by the 

Broadcasters in the attached Declarations, the maintenance of a main studio is expensive and 

staffing issues often present challenges, especially in rural areas where local talent may be 

difficult to come by.  For example, Bryan Broadcasting Corporation spends approximately 

$37,000 each year to staff and maintain main studios in communities of 900 and 1800 

residents, respectively.  Money that could otherwise be spent covering “meetings, 

fundraisers, rodeos, and special events”17 is instead used to cover operating costs, rent, 

utilities, and employees who are “chained to a chair” all day with nothing but the empty duty 

of fulfilling the requirements of the Main Studio Rule.   

                                                 
16 Notably, the Commission relaxed its main studio rules in 1987 for these very same reasons.  In that 
proceeding, the Commission noted that that “current broadcast technology and innovative production methods 
enable stations to present programming in numerous ways and from a diversity of locations,” while 
“competitive marketplace forces compel stations to utilize a diversity of programming sources and formats to 
meet the interests and needs of their communities,”  Main Studio Report and Order at 3218.  It further noted 
that maintaining a “studio in the community of license was no longer required to assure that a station is 
physically accessible to residents,” observing that “residents generally communicate with a station by 
telephone or mail, neither dependent on locale.” Id. 
17 See Downs Declaration at 1. 
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Likewise, Point Five, LLC (“Point Five”), the licensee of KIHT(FM), Amboy, 

California, demonstrates the considerable staffing challenges faced by small rural stations.  

Amboy18  is located along Route 66 (the famous pre-war two-lane highway between 

Chicago and LA) and the station provides service to motorists on an unpopulated stretch of 

Interstate 40 mid-way between Barstow and the California-Nevada border.  KIHT and its 

sister station, KWIE, serve a primarily mobile audience, offering contiguous coverage, 

including updates on traffic and weather, to motorists as they travel through the Mojave 

Desert.  Amboy itself, however, only has a population of 4, and there is no local talent to 

draw from.  As a result, at least one employee has to travel over one hour each way every 

day from Barstow to Amboy to staff the station’s main studio.   

Burdens such as those described above border on the absurd, and far outweigh any 

benefits offered by the maintenance of a main studio.  In fact, these burdens discourage the 

initiation of service to rural areas.  The costs of maintaining a staffed main studio in small, 

rural communities may well outweigh the economic benefits that a broadcaster can recoup 

from service to these areas.19  If there is no economic benefit, then the service will not be 

established, depriving these areas of new reception services. 

Few, if any, members of the public ever visit Broadcasters’ main studios (and there 

will be even fewer with the migration to an online public file), because that is simply not 

what consumers do today to get their service needs met.  Main studios that are located far 

from the populated city centers (often done in an effort to keep costs down), or are in rural 

areas can be particularly inconvenient to get to, making visits even less likely.  Conversely, 

                                                 
18 The town's business district contains a post office, a historic restaurant-motel named “Roy’s Motel & Café,” 
and a Route 66 tourist shop.  With a population of 4, the motto of this small town is “The Ghost Town That 
Ain’t Dead Yet!”   
19 See Hearne Declaration at 1-2. 
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interaction with the public online is robust and has helped broadcasters foster community 

trust through increased transparency and accountability.  Broadcasters maintain websites for 

their stations which contain not only information about local community events, but station 

contact information, including phone numbers and email addresses, and links to their social 

media accounts, where members of the public can and do engage.   

Digital and social media has become a practical business necessity for any 

broadcaster.  For example, Canyon Media Corp. owns a group of stations within the St. 

George, Utah market.  In this market with a population of 190,000, Canyon’s Facebook 

pages cumulatively have 75,000 Facebook fans, with the average post reaching 120,000 

people.20  Canyon has recently acquired the St. George News, an online newspaper, to 

increase its digital footprint in the community that it serves, deepening the ties to its 

community. The reality is that this type of community engagement is more effective and 

more in touch with modern times than the required maintenance of a manned main studio.   

Advances in technology likewise eliminate the need to maintain a main studio for the 

purposes of originating programming.  The fact is that much of the programming listeners 

hear today does not emanate from main studios, even though the facilities are capable of 

originating programming.21  With today’s ubiquitous portable cellular devices, programming 

can originate from anywhere with little more than a dial-up coupler to the transmitter.22  

Such flexibility is especially critical in cases of severe weather or emergencies, where 

broadcasters must remain nimble and originate from any point in order to provide up-to-the-

minute coverage.  Conversely, requiring two employees to sit in an office for 8 hours a day 

                                                 
20 See Frandsen Declaration at 1. 
21 See Brand Declaration at 2. 
22 See Downs Declaration at 1. 
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serves no public interest benefit, as they cannot gather news, cover emergencies, or 

otherwise engage with their communities. 

In short, the public interest justification for the main studio no longer exists.  The 

studio is not a way to engage with the community.  Instead, it is a real estate expense seldom 

if ever visited by members of the public.  The costs allocated to the maintenance of a studio 

and the personnel to man it are no longer justified.  Thus, the abolition of the requirement 

for the main studio is in the public interest, and the FCC should promptly act to adopt its 

proposed changes to the rules.23  

III. CONCLUSION 
 

For the foregoing reasons, Broadcasters support the elimination of the Main Studio 

Rule. 

 

Respectfully submitted, 
 

 /David D. Oxenford/  
David Oxenford 
Kelly Donohue 
Wilkinson Barker Knauer, LLP 
1800 M Street, NW, Suite 800N 
Washington, DC 20036 
Tel: 202.783.4141 
E-mail: doxenford@wbklaw.com 
Counsel for Canyon Media Corporation, 
Bryan Broadcasting Corp., Honey Creek 
Broadcasting, LLC and Point Broadcasting 
Company 
 

July 3, 2017 
                                                 
23 Broadcasters have no objection to the FCC’s proposals to require a phone line to connect residents with 
representatives of the station, as any good broadcaster will maintain such a connection in any case.  Given the 
ubiquity of telephone plans with no long distance fees, it is unclear that a toll-free number is a concept that 
continues to make sense in today’s world.  Similarly, Broadcasters have no objection to an obligation that any 
broadcaster who wants to take advantage of the main studio rule’s elimination have already converted to the 
online public file, though, given the timing of the comments in this proceeding, any change in the rule will 
likely be effective at about the same time that all stations will need to be have an online public file.   

mailto:doxenford@wbklaw.com
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